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MLINQS EXPANDS FEDERAL CONSULTING SERVICES

FAIRFAX, VA — (December 13, 2005)) - mLINQS"™, LLC today announced that the company
has expanded its professional E-Gov services for federal agencies. mLINQS now delivers
management consulting services and software development services under its servLINQ™ brand
name. These services augment the success mLINQS has achieved with the company’s targeted
E-Gov travel services.

According to mLINQS President Greg Mclntyre, this expansion is a natural progression for the
company. “We entered the federal market almost three years ago offering specialized consulting
services for the E-Gov Travel Services (ETS) initiative. At that time, we felt being highly
focused was the best way for our firm to display its expertise and build solid relationships. This
was the right choice for a start-up because we became profitable within weeks of opening for
business.

“Now that we’ve proved our services are of real value and we deliver on our promises, it’s time
to take mLINQS to the next level. To date, we have or are in the process of fulfilling contracts
with nine federal agencies. Based upon the positive evaluations we’ve received and the broad
base of government IT experience our consultants already possess, | believe we’re more than
ready to compete for the majority of E-Gov management initiatives.”

In brief, mLINQS is offering to following services to all federal agencies, including the
Department of Defense:

PMP Certified Project Management
Change Management

Capital Planning

Requirement Analysis

A-123 Controls

Systems Analysis

Turn-key custom software development projects will also be managed by mLINQS in-house
project managers with expertise in a variety of technologies. The company’s technical
competencies encompass web applications for Microsoft and Linux platforms on databases such
as Oracle and Microsoft SQL Server, all fully compliant with the E-Gov Federal Enterprise
Architecture (FEA).

mLINQS is implementing a phased approach to growth by ensuring that the services and products
it provides first meet the needs and expectations of its existing federal customers before
expanding its offerings to the marketplace.
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